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ABSTRACT

This journal describes the results of community service activities in the form of a national online seminar on village tourism as the community's creative economy. This activity is motivated by the people's unconsciousness of the potential of their village. The purpose of this activity is to open the  mindset  of  the  local  community  that  Karangmukti  Village  has  an  agricultural  tourism  object  that  has  a  great  opportunity  if  it  is  developed seriously. Therefore, we organize online seminars related to village tourism as a community creative economy. By organizing these online seminars, it is hoped that the community will pay more attention to the opportunities that exist in Karangmukti village and can be moved to develop village tourism as one of the objects that can help improve the community's economy. The results obtained from these activities are that communication has been established between related stakeholders. For the next stage, the village government and the community are expected to follow up on existing communications to be able to develop agricultural tourism in the area. 
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1. INTRODUCTION

In the service sector, the creative industry, especially the tourism sector,  has  developed  quite  rapidly.  That  way  the  creative economy  can  generate  income  from  intellectual  property  and In  Indonesia,  the  implementation  of  regional  autonomy  has play  a  role  in  creating  sustainable  economic  value  because started in 1999. This is regulated in Law No. 22 of 1999 which existing  resources  will  be  renewable  and  will  not  run  out  or is  currently  undergoing  changes  and  has  legal  force  based  on decrease. 

Law No. 32 of 2004 concerning regional government. Currently, the regulation has gone through several phases, this can be seen Agriculture is an attraction that is quite attractive to the tourism with the issuance of law number 6 of 2014 concerning village industry  at  this  time.  This  is  because  tourism  interest  in government  (Ridwan  and  Surya,  2018).  One  of  the  goals  of Indonesia  has  experienced  a  shift  towards  agricultural  tourism regional  autonomy  is  to  regulate  oneself  properly.  In  addition, villages or better known as agrotourism. According to Zoto et al regional  autonomy  is  also  expected  to  be  able  to  encourage (2013) in Swastika et al (2017) agrotourism has been developed socio-economic equality of the community between one region since  the  20th  century  where  tourism  is  associated  with  the and another (Muin, 2014). 

production environment of the agricultural sector. Agrotourism is defined as all activities related to tourism activities as well as According to Aida et al (2017) regional economic development being  a  lesson  for  tourists  to  get  to  know  more  about  the will  run  very  well  if  the  area  has  a  sustainable  principle. 

production  process  in  the  agricultural  sector  and  make  the Creating effective collaboration and being able to utilize existing agricultural area a place to enjoy agricultural products directly. 

resources  also  helps  to  establish  effective  regional  economic Tourism  village  is  one  of  the  empowerment  programs  that  has development. Therefore, the strategic role of the government is the  potential  to  be  developed.  The  development  of  a  tourist needed  in  providing  opportunities  for  local  communities  to  be village  is  said  to  be  a  difference  from  its  original  form  and  is able to participate in economic development. 

expected to be able to provide benefits by  creating  new  jobs  to Central Community Develoment Jounal, 2021, 1(2), 1-4
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improve the welfare of the local community. 

In line with this, an  increase  in  human  resources  is  needed  so that   community  participation   is   greater   in   management. 

It  should  also  be  noted  that  in  the  development  of  tourist Management   of   tourist  villages   can   increase   community villages, the community must be supported and encouraged to be capacity  in  organizing  communities  that  play  a  role  in able  to  be  sustainable,  so  that  the  potential  of  the  village  and agro-tourism activities (Andini, 2013). 

community can be developed optimally. In an effort to achieve this,  synergistic  guidance  is  needed  between  agricultural, Damanik (2013) said that the development of rural tourism was tourism,  and  related  government  business  actors.  This  will driven by three factors. The first factor is that rural areas have enable agricultural and tourism business actors to plan, compile, natural and cultural potential that are relatively more authentic and  create  tourism  village  programs  based  on  community than urban areas, rural communities still carry out traditions or capabilities  and  village  potential.  To  realize  this,  good cultural rituals and topography that is quite harmonious. Second, coordination  is  needed  between  interested  parties  so  that  with rural  areas  have  a  relatively  pristine  physical  environment  or the  establishment  of  coordination  between  parties,  the  goal  of have  not  been  heavily  polluted  by  various  types  of  pollution developing an agro tourism village will be achieved. 

compared  to  urban  areas.  Third,  to  a  certain  extent  rural  areas face relatively slow economic development, so that the optimal Karangmukti  Village  is  a  village  that  has  agricultural  tourism utilization of the economic, social and cultural potential of the potential.  This  potential  can  be  seen  from  the  potential  of  its local community is a rational reason for the development of rural natural  resources.  Karangmukti  Village  has  an  area  of  568.68 

tourism. 

Ha,  where  most  of  the  land  is  agricultural  land.  Currently Karangmukti  Village  has  been  used  as  an  agricultural  tourism The  goal  of  tourism  development  through  community village  which  is  unique  in  terms  of  history.  According  to empowerment  can  be  realized  if  the  development  is  not  only Purwaningsih, the creative industry is an inseparable part of the social  and  cultural  development.  It  is  hoped  that  tourism  that creative economy. The creative economy has great potential to develops  through  tourist  villages  will  not  only  strengthen  the become  one  of  the  drivers  in  realizing  an  Indonesia  that  is socio-cultural resilience of the nation and state. 

independent, advanced, just and prosperous. This is based on 3 

main pillars, namely natural resources, cultural heritage sources, and  human  resources  (Hanida  et  al,  2018).  The  Indonesian Table 1. Data for tourist villages in West Java government has realized that expertise, talent, and creativity are intellectual property that is the hope for the Indonesian economy Lokasi

to  be  able  to  compete  and  become  a  leading  country  in  the No

        Nama Desa

(Kabupaten)

global economy. John Howkins said that the creative economy is all economic activities that make creativity, culture, and cultural 1           Desa Wisata Cibuntu

Kuningan

heritage and the environment the foundation of the future. 

2           Desa Wisata Mekarsari

Bogor

3           Desa Alamendah

Bandung

The  creative  economy  is  linked  to  ideas  and  money.  In  this activity  the  creativity  and  imagination  of  the  community  will 4        Desa Wisata Sakerta Timur

Kuningan

determine  what  they  will  produce.  The  creative  economy  also 5        Desa Wisata Pasir Eurih

Bogor 

does not only focus on creating added value economically, but 6               Desa Lamajang

Bandung

there is also the creation of social and cultural values (Pradana, 2018). The economy is a factor that can affect the welfare and 7          Desa Wisata Rawabogo

Bandung

life  of  the  community  (Badrianto,  2020).  Indonesia  has  the 8           Desa Wisata Patengan

Bandung

potential  to  support  the  development  of  agro-tourism,  this  is because Indonesia is located in a tropical climate area and has 9            Desa Wisata Cibodas 

Bogor

fertile soil so that it strongly supports horticultural commodity cultivation  activities.  Indonesia  also  has  natural  resources  that The data in table 1, obtained from the official website of the support it, therefore agro-tourism is one of the important sectors West Java tourism office. Judging from the data above, most in supporting the economy of farming communities (Pratiwi et of  the  tourist  villages  are  in  the  Bogor  and  Bandung  areas. 

al, 2020). According   to   Budiarti   et   al   (2013)    agricultural Therefore,  the  development  of  tourist  villages  in  the  Bekasi tourism  village (agrotourism)  is  a  travel  activity  utilizing  the Regency area has great opportunities. Bekasi Regency will not location  or agricultural sector. This starts from the beginning of only  be  recognized  as  an  industrial  area,  but  also  as  an  area production until   agricultural   products   are   obtained   in   the that has agricultural land in it. 

form  of  various systems  and  scales  aimed  at  expanding  the economy,   knowledge,    understanding,    experience,    and recreation  in  the agricultural sector. 

. 

2. IMPLEMENTATION METHOD

The   development   of   agricultural   areas   into   agro-tourism areas will   increase   the   opportunities   for   tourist   visits,   this will  contribute   such   as   increasing   community   income through tourism services, as happened in Ketep and Banyuroto villages  (Budiarti  et  al,  2013).  ).  According  to  Muzha  et  al  in Karangmukti  Village  has  a  tourist  attraction  Batu  Beureum Budiarti et al (2013) The development of agricultural   tourism Water Reservoir. The water reservoir was built with the aim of villages  will also have a positive impact on the community. 

irrigating the surrounding rice fields. Karangmukti Village is a village that still maintains its agricultural  nature.  Most  of  the 2
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village  area  is  agricultural  land.  These  destinations  have  good the creative economy for the community, especially agricultural potential if developed. It is unfortunate that the community does tourism in the Bekasi Regency environment. 

not explore the needs of the tourists so that the facilities offered are  less  attractive  to  visitors.  In  this  era  of  digital  technology, naturally,  farmers  should  get  interest  and  attention  to  utilize technology in agriculture. This is due to the fact that technology has  been  used  in  various  places.  But  unfortunately,  not  much 4. CONCLUSION

information  is  obtained  by  farmers  due  to  their  lack  of knowledge about technological developments (Ali et al, 2018). 

The community does not support the development of the Batu Beureum Embung Air tourist destination as a source of income for the local community. The lack of activities to promote tourist The  service  activities  that  have  been  carried  out  by  Pelita destinations is also a factor why not many people know about Bangsa  University  Karang  Mukti  have  conducted  national the existence of tourist destinations in Karangmukti village. 

online seminars with the theme "Development of Agricultural Tourism  Destinations  as  Community  Economy  in  Bekasi Access  to  the  location  of  the  Batu  Beureum  water  reservoir Regency" by inviting speakers who are experts in their fields. 

tourist destination is also not adequate. It is necessary to repair road  access  and  place  some  directions  to  the  Batu  Beureum With  the  holding  of  the  online  seminar,  it  is  hoped  that  the Embung Air tourist location. 

Bekasi  district  government  can  support  the  development  of tourist villages in Karang mukti village and provide motivation Based on the targets that have been set, this community service and innovation so that the community has the enthusiasm and activity team determines the approach method as follows: ability  to  manage  agricultural  tourism  as  a  strong  impetus  to 1.  Observation Method,  This approach method is carried out by help the economy in Karangmukti village. 

conducting   systematic  observations  and  recordings  of  the phenomena being investigated. With this method, it is known what factors hinder the development of tourist  villages in the Bekasi Regency area. 

2.  Methods of Technical Guidance and Mentoring, This method is intended  so  that  community knowledge in tourism village REFERENCES
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ABSTRACT
‘This journal describes the results of community service activities in the form of a national online seminar on village tourism as the community's
creative economy. This activity is motivated by the people’s unconsciousness of the potential of their village. The purpose of this activity is to open
the mindset of the local community that Karangmukti Village has an agricultural tourism object that has a great opportunity if it is developed
seriously. Therefore, we organize online seminars related to village tourism as a community creative cconomy. By organizing these online seminars,
it is hoped that the community will pay more attention to the opportunities that exist in Karangmukti village and can be moved to develop village
tourism as one of the objects that can help improve the community's economy. The resulis obtained from these activities are that communication has
been established between related stakeholders. For the next stage, the villagé government and the community are expected to follow up on existing

communications to be able o develop agricultural tourism in the area.

Keywords: creative economy, tourist village, agriculture.

1. INTRODUCTION

In Indonesia, the implementation of regional autonomy has
started in 1999. This is regulated in Law No. 22 of 1999 which
is currently undergoing changes and has legal force based on
Law No. 32 of 2004 concerning regional government. Currently,
the regulation has gone through several phases, this can be seen
with the issuance of law number 6 of 2014 concerning village
government (Ridwan and Surya, 2018). One of the goals of
regional autonomy is to regulate oneself properly. In addition,
regional autonomy is also expected to be able to encourage
socio-economic equality of the community between one region
and another (Muin, 2014).

According to Aida et al (2017) regional economic development
will run very well if the area has a sustainable principle.
Creating effective collaboration and being able to utilize existing
resources also helps to establish effective regional economic
development. Therefore, the strategic role of the government is
needed in providing opportunities for local communities to be
able to participate in economic development.

In the service sector, the creative industry, especially the tourism
sector, has developed quite rapidly. That way the creative
economy can generate income from intellectual property and
play a role in creating sustainable economic value because
existing resources will be renewable and will not run out or
decrease.

Agriculture is an attraction that is quite attractive to the tourism
industry at this time. This is because tourism interest in
Indonesia has experienced a shift towards agricultural tourism
villages or better known as agrotourism. According to Zoto et al
(2013) in Swastika et al (2017) agrotourism has been developed
since the 20th century where tourism is associated with the
production environment of the agricultural sector. Agrotourism
is defined as all activities related to tourism activities as well as
being a lesson for tourists to get to know more about the
production process in the agricultural sector and make the
agricultural area a place to enjoy agricultural products directly.
Tourism village is one of the empowerment programs that has
the potential to be developed. The development of a tourist
village is said to be a difference from its original form and is
expected to be able to provide benefits by creating new jobs to
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