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Abstract: As tourism village development proliferates in Indonesia, discernible disparities in perceived benefits
among tourism and non-tourism stakeholders have been noted, suggesting that the advantages of tourism are not
uniformly distributed among the community. Here, social capital, representing interpersonal trust, networks, and
shared norms, emerges as a significant catalyst for resolving the identified challenges and securing community
endorsement for sustainable village tourism. This investigation aims to explore the role of social capital and
the extent of non-tourism actor engagement in facilitating the longevity of a selected Indonesian tourism village.
Data concerning social capital and community involvement were procured via questionnaires administered to 270
respondents, the majority of whom were non-tourism actors within the village. The collected data were subsequently
scrutinised utilising Structural Equation Modelling (SEM). The study found that while these non-tourism actors
are primarily of productive age, their education levels are relatively low and their primary occupations are low-
income farming. Intriguingly, these individuals demonstrate substantial social capital despite their lack of direct
engagement in tourism activities, which could be harnessed to promote their active involvement in sustainable
village tourism. The research further underscores that trust, a fundamental facet of social capital, is instrumental in
cultivating community networks and promoting active participation among non-tourism actors. The understanding
derived from this research is hoped to provide a basis for policy formulation, aimed at fostering non-tourism actor
engagement in tourism-centric activities, thereby allowing them access to the tourism industry benefits, such as
secondary income through tourism-related jobs.
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1 Introduction

Tourism villages, a rapidly growing trend, have emerged as vital components in sustainable, community-based
rural tourism development [1]. The success of these villages is heavily reliant on the acceptance and endorsement
of their presence by local communities [2]. The significance of local communities cannot be understated; they are
paramount recipients of the impacts of this form of development [3].

The creation of a tourist village demands an investment of various types of capital, of which social capital stands
out as essential [4]. In social interactions and engagements, social capital forms the cornerstone [5]. Its role is
indispensable in guiding behaviour and swaying others to act [6]. Encouraging community participation, it is a
catalyst in enhancing tourism development [2]. It underlies the perception of individuals that tourism can offer
them benefits, which can subsequently stimulate community engagement in supportive actions and collaborative
efforts [7].
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Roles of local communities in the advancement of tourism villages are two-fold. Some inhabitants become
tourism actors, directly supporting the development by becoming workforce or managers. Conversely, those not
involved directly play their part by maintaining the social order, preserving the cultural heritage, safeguarding the
environment, and ensuring the safety and comfort of the village. Their actions aim to attract repeated tourist visits [8].

In the fusion of tourist attractions with the local culture and social conditions, a unique blend emerges, forming
the essence of tourism villages [9]. Providing a satisfactory tourist experience hinges on the creation of an appealing
environment and positive impressions [10]. At their core, tourism villages are agricultural communities with
unique resources that can be converted into distinctive tourist attractions without jeopardizing the authentic village
characteristics. These villages can spur sales of agricultural products and, in turn, boost the local economy [11, 12].
Hence, fostering a congenial social environment conducive to hospitality becomes critical in promoting tourism and
encouraging return visits [13].

One such success story unfolds in Pujon Kidul Tourism Village in East Java Province, Indonesia, which has
proficiently capitalized on its agricultural potential to evolve into a tourist village [14]. This village attained a
sustainable tourism certification in 2020. The leading forces behind this transformation were members of the local
tourism awareness group, Pokdarwis. They employed a unique agricultural-based tourism development concept, the
hallmark of which is Cafe Sawah. This cafe, offering visitors a rural ambiance, serves a variety of dishes prepared
from local agricultural produce [15]. Despite its success, not all local community members are involved in managing
the village. The management falls under BUMDes (Village Owned Enterprises), resulting in community discontent
regarding unequal benefits. Previous research by Ira and Muhamad [16] pointed out the disparity in community
participation, although the overall condition was deemed good with 200 tourism actors. This number, however, saw
a decrease to 192 in 2021 (data from BUMDes Employees in Pujon Kidul Tourism Village, 2021). Field conditions
further reveal that less than 10% of the total population of 4,341 people or 1,250 households participate in the
village’s tourism activities, indicating a majority remains uninvolved. It has been observed that the community plays
either of two roles: as tourism actors or non-tourist contributors. The challenge lies in effectively engaging more
members of the community for a more balanced and sustainable tourism model.

In the landscape of tourism, disparities in benefit distribution can often be observed. The differences in the
advantages accrued from tourism hinge largely on the roles that individuals play within this sector. Those uninvolved
in tourism, or 'non-actors’, may not necessarily reap the benefits due to their lack of participation. On the other
hand, actors engaged directly in tourism-related activities are, predictably, more likely to benefit from this industry,
as their involvement leads to increased welfare and income [15].

A paradigmatic case of this can be observed in tourist villages, where the benefit distribution is typically
skewed. The majority of benefits are often pocketed by individuals directly linked with the tourism industry, such
as business owners and members of tourism-awareness groups [15]. An increase in proximity to tourism locations
is also frequently correlated with greater benefits. This advantage often materializes in the form of entrepreneurial
opportunities linked to the tourism sector [17].

However, this uneven distribution of benefits may engender societal conflict, rooted in feelings of resentment
and jealousy [18]. To alleviate such disparities, it is vital to increase the involvement of local communities [19].
Bridging the societal gaps and preventing divisions from deepening necessitate the implementation of effective social
solutions [20].

In this context, social capital emerges as an indispensable tool. It enables communities to address prevailing issues
more effectively by fostering a sense of awareness, unity, and participation among its members [6, 7]. The transition
from viewing community participation as a mere obligation to understanding it as a right for all community members
is crucial [21]. This participation spans four key stages: planning, implementation, utilization, and evaluation.

This investigation pivots around the stage of utilization, aiming to determine the degree to which community
members have benefitted from implemented tourism programs. Active community participation at this stage entails
making use of the program’s outcomes and contributing towards the operation and maintenance of these benefits,
thereby ensuring sustainability [22]. For any tourism program to be sustainable, acceptance and support from the
community are essential. It is often observed that communities face challenges in accepting new initiatives, typically
due to lack of knowledge or information about the program’s workings [23, 24].

Understanding the extent to which a tourism program can contribute positively to the community, without
disrupting its harmony, is critical. This research aims to evaluate the potential for non-actors in the Pujon Kidul
Tourism Village to contribute to tourism through their social capital and to assess the role of tourism in engaging
non-actors in sustainable development initiatives.

This research holds potential to contribute significantly to the theoretical understanding of social capital and
the participation of non-tourist communities, particularly at the utilization stage. It is anticipated that the findings
will inform policy formulation for the development of the Pujon Kidul Tourism Village, fostering opportunities and
benefits for the entire community.
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2 Methodology

The transformation of Pujon Kidul Village into a thriving tourist hub (Figure 1), serves to highlight the community
and village benefits that can be derived from successful tourist villages. Opportunities for new businesses and
employment are created within these villages, contributing to the economic upliftment of the region. The Pujon
Kidul Tourism Village, a scenic panorama encompassing lush green expanses of rice fields (Figure 2), is renowned
for its calming ambiance, enhanced by the gentle, refreshing breeze, a key attraction for tourists.

Figure 1. Pujon Kidul Tourism Village map
Note: This figure was prepared by the authors.

Figure 2. Scenery of Pujon Kidul Tourism Village
Note: This figure was prepared by the authors.

The research methodology employed in this study was a quantitative approach, designed in line with the objectives
of the research. The research variables employed (Figure 3) include social capital variables and community
participation variables, focused on the utilization stage. The specific flow of the research can be viewed in Figure 4.

Data for this research was collected through both primary and secondary surveys. The population comprised
1,250 family heads within the Pujon Kidul Village, a selection based on the concept that social capital is essentially
formed within the family unit, and subsequently extends to the surrounding community [25]. Furthermore, social
capital is intrinsically linked to internal community ties, including family, friends, neighbors, or groups with shared
objectives [26].

The sample size was strategically determined to achieve a proportional representation of the entire Pujon
Kidul Village community. The use of proportional random sampling, in tandem with subsequent proportion
calculations across the three hamlets of the Pujon Kidul Tourism Village, ensured an even distribution of the
population representation. The Isaac and Michael Table was utilized to determine the sample size, with a 5% margin
of error, resulting in a sample of 270 families, distributed across the three hamlets.

Questionnaires were employed to collect data, featuring questions based on indicators for each variable. In
total, 21 questions were included in the questionnaire, divided amongst the variable trust (5 questions), the norm
variable (3 questions), the network variable (5 questions), and the community participation variable (3 questions).
These questions were measured using a Likert scale of 1-5. Prior to the distribution of the questionnaires, a
preliminary survey and literature review were conducted to facilitate the development of the questionnaire, based on
the characteristics of the Pujon Kidul Tourism Village community.

SEM AMOS [27] was employed for data analysis, an efficient statistical tool for managing concurrent stratification
models. This approach includes two stages of analysis, namely the analysis of the measurement model and the
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structural model. The first stage involved confirmatory factor analysis (CFA) to examine the validity and reliability
of the indicators forming the construct variable or the second latent variable (trust, norms, and networks). A model
was considered feasible if it satisfied at least 4 to 5 goodness of fit criteria [27]. Following the validation of a feasible
CFA model, SEM analysis was conducted. This research utilized Covariance-Based SEM or CB-SEM analysis with
the latent variable consisting of social capital, and the second latent variable including trust, norms, and networks.
It is important to note that this study incorporated the Maximum Likelihood Estimation technique due to the 270
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samples used. Therefore, the CFA analysis conducted in this research was a second order CFA test.

3 Results

3.1 Results of Characteristics of Respondents Not Tourism Actors

The present analysis encompasses the characteristics of 270 respondents, specifically those who are not directly
engaged in tourism-related activities. This examination is integral for establishing potential strategies for mobiliz-
ing community participation in programs conducive to the demographics of the non-tourism community, thereby
indirectly contributing to the sustainability of the Pujon Kidul Tourist Village [28].

Primarily, the characteristics of non-tourism actors were evaluated based on age and segmented into 12 categories,
each representing a five-year range. A significant majority of respondents (96%, n=259) were found within the
productive age bracket of 15 to 64 years, highlighting a substantial potential for non-tourism actors to partake in
tourism-related development in the village.

Moreover, the respondents were also divided into five categories according to education level, with each subgroup
denoting the typical divisions of educational attainment within Indonesia. It was observed that 75% (n=202) of the
respondents only completed primary education. This prevalence of low education levels among non-tourism actors
suggests a necessity for tailored guidance to stimulate innovation and problem-solving capabilities, hence facilitating
their involvement in the village’s tourism sustainability.

The respondents were further categorized based on employment type into six divisions, including farm workers,
farmers, civil servants, private employees, employee entrepreneurs, and entrepreneurs. The majority were employed
as farm workers (49%, n=132) or farmers (19%, n=52). This data signifies that the largest segment of non-tourism
actors are significantly detached from tourism-related activities due to the nature of their occupations, underlining
the need for specific strategies to integrate these individuals into tourism-related development initiatives.

Finally, respondents were classified into three groups according to income: those earning below, equivalent to,
or above the Regional Minimum Wage (RMW) of Malang Regency [Rp 3.068.275]. A considerable proportion of
respondents (77%, n=209) had an income below RMW, reinforcing the requirement for strategic planning to engage
non-tourism actors in activities promoting the sustainability of Pujon Kidul Tourist Village, which could provide
them with supplementary income to fulfil their needs.

In summary, this assessment provides critical insights into the characteristics of non-tourism actors within the
Pujon Kidul community. Despite not being directly involved in tourism activities, the potential for their engagement,
especially those in productive age groups, those with lower educational attainment, and those with income below
RMW, is noteworthy. The findings suggest the importance of developing targeted strategies to mobilize this substantial
sector of the community to support the village’s tourism sustainability.

3.2 Results of Characteristics of Elements of Social Capital

The research captured responses from a cohort of 270 individuals, utilizing a 13-question survey representing all
social capital indicators. The 5-point Likert scale, extending from Totally Disagree (TD) to Totally Agree (TA), was
employed to gather the responses. It was discerned that respondents mostly exhibited agreement or total agreement
across all social capital sub-variables.

3.2.1 Trust

In this category, five indicators were established, and responses were collected from all participants. In relation
to their immediate neighbors, 85% of respondents demonstrated trust, a sentiment indicated by a propensity towards
mutual aid, both material and service-oriented, and sustained familiarity [Figure 5, Trust (T1)]. Faith in village
community leaders was found in 69% of the respondents, with trust based on community leaders’ longstanding
residency and visibility within the village [Figure 5, Trust (T2)]. Confidence in Pokdarwis was reported by 74% of
respondents. This level of trust, it was determined, stems from the organization’s engagement with the community
and its elected member’s transparency [Figure 5, Trust (T3)]. Trust in the village government was declared by 88% of
the respondents. This faith was believed to be due to equitable treatment by the government and their visible efforts in
village development [Figure 5, Trust (T4)]. Lastly, the BUMDes institution was trusted by 71% of the respondents,
reflected in the effective management of village resources and engagement with the community [Figure 5, Trust
(T5)].

3.2.2 Norm

Three indicators were identified under this category. A significant majority (80%) of respondents agreed on the
importance of adhering to religious rules. Such adherence was expressed through obedience to both formal and
informal religious laws [Figure 6, Norm (N1)]. Customary rules were respected by 69% of respondents, as indicated
by their compliance to both written and unwritten community traditions [Figure 6, Norm (N2)]. Government
regulations, on the other hand, were acknowledged by 63% of respondents, identified by their willingness to comply
with village governance [Figure 6, Norm (N3)].
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3.2.3 Network

Five indicators were formed within this category. A notable 90% of respondents deemed it essential to cooperate
with the village community, evidenced by a readiness to work towards shared goals [Figure 7, Network (NW1)].
Equal importance was given to voicing opinions in community meetings, with 90% of respondents recognizing this
as a key aspect of citizen participation [Figure 7, Network (NW2)]. A majority of respondents (71%) also expressed
willingness to visit neighbors, underscoring their interest in information exchange and community concern [Figure 7,
Network (NW3)]. Participation in social activities was found to be valued by 62% of respondents, seen as a means
to strengthen community ties and access information [Figure 7, Network (NW4)]. Finally, 72% of respondents
indicated participation in group activities, emphasizing the perceived importance of building relationships and
gaining potential advantages [Figure 7, Network (NW5)].

These results depict a nuanced view of social capital in the context of this particular village, with varying levels
of trust, adherence to norms, and network participation shaping community dynamics. Such insights can be valuable
in informing the development and implementation of policies and initiatives aimed at furthering village growth and
prosperity, especially within the sphere of tourism.

3.3 Results of Participation Stage Utilization Characterization

The utilization stage of participation was examined through three main questions, each aiming to assess different
aspects of community involvement in tourist villages. Figure 8 provides visual insight into the responses of the 270
surveyed individuals.

In assessing the comprehension of tourism village benefits (P1), it was discovered that 57% of the respondents
displayed an understanding of these benefits, with an additional 32% possessing neutral to sufficient knowledge.
Recognition of these benefits is crucial for the development and sustainability of tourist villages, as indicated by the
perceived community advantage from improved road infrastructure as a result of tourism. It is speculated that the
understanding of such benefits might extend to the daily convenience offered by quality roads.

Further inquiry was made into the tangible benefits experienced by community members (P2) following the
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establishment of tourist villages. The results showed a 41% affirmative response, complemented by a 35% neutral
to sufficient acknowledgement of these benefits. The positive impacts, such as infrastructural improvements and
cooperative enhancements, were reported to contribute significantly to village life. A specific case was noted in the
Pujon Kidul Tourist Village, where increased recognition and additional funds were apparent outcomes of tourism.

In order to gauge the willingness of individuals to contribute to the preservation of tourist villages (P3), a third
question was posed. The data showed a comparatively lower willingness rate at 23%), with a neutral to sufficient
willingness at 44%, and a 33% reluctance to be involved. Although the correlation between understanding and
experiencing the benefits of tourism with the willingness to contribute to its sustainability was anticipated, the
data did not fully support this hypothesis. The reasons behind such reticence to participate, despite awareness and
personal benefits, may warrant further exploration.

3.4 CFA on Social Capital: Procedure and Results

This study incorporated a two-stage Confirmation Factor Analysis (CFA) as part of the Structural Equation
Modeling (SEM), also known as Covariance-Based SEM or CB-SEM, in line with the existing theory of social
capital. The two categories of social capital variables in this analysis were: the primary latent variable (social
capital) and secondary latent variables (trust, norms, and networks). The latter served as the measuring parameter
for the former, justifying the application of a second-order CFA test.

During the initial phase of the CFA, each indicator of the secondary latent variable was evaluated for significance,
with the threshold set at a CR value [>1.967] and a P value [<0.05], denoted by *** or a significance level of 0.001.
Validity was affirmed when the Loading Factor value was [>0.50]. Indicators failing to meet these criteria were
disregarded, and the model’s fitness was also evaluated. A model was deemed feasible upon fulfilling four to five
"goodness of fit’ criteria.

The secondary stage of the CFA was executed after eliminating the invalid indicators from the initial stage [K2,
K3, J2, J3, and J4]. The second stage of CFA served as the basis for subsequent SEM analysis, and the results are
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illustrated in Figure 9.

Goodness Of Fit Index
Chi — Square = 32.047
Probability = .022
CMIN/DF =1.780

GFI = 972
AGFI = 943
TLI = 938

CFl = .960
RMSEA = 054

Figure 9. SEM model

Tables 1-2 depict the findings from the significance and validity tests of the CFA model and the CFA model fit
test, respectively. Upon computation, all eight indicators were confirmed as significant and valid, denoting successful
measurement of the secondary latent variables (trust, norms, and networks). Moreover, no indicators were discarded
during this phase. The final CFA model passed seven ’goodness of fit’ criteria, as per Table 2, suggesting a robust
model. Consequently, the resulting trust variables comprised of K1, K4, and K5, the norms variables were N1, N2,
and N3, and the network variables were J1 and J5.

Table 1. Results of significance test and validity test of CFA model

Variable Sub var C.R P Loading factor Information
K1 6.425 0.618 Valid
Trust K4 6.205 0.568 Valid
K5 Fixed 0.625 Valid
N1 7.174  H** 0.583 Valid
Norm N2 6.968  H*xk 0.780 Valid
N3 Fixed 0.668 Valid
Network J1 5.132 e 0.618 Valid
I5 Fixed 0.531 Valid

3.5 SEM Analysis: Procedures and Results

Upon establishing a fit model through the second stage of the Confirmation Factor Analysis (CFA), an in-depth
exploration of the relationship between social capital and community participation was undertaken, facilitated by
Structural Equation Modeling (SEM) analysis. The SEM analysis specifically targeted community participation at
the utilization stage within the Pujon Kidul Tourism Village. The selection of the most appropriate model was
of utmost importance. Within this research context, three models were hypothesized to accurately portray the
relationship between the variables of social capital and participation. The selection of the best fitting model hinged
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Table 2. CFA model fit test results

Goodness of fit index [cut off value] Results Information [Good Fit (GF)/
Poor Fit (PF)]
Chi-square [< a.df(a = 0.005)] 32.047[< df = 18 = 37.1564] GF
Probability [> 0.05] 0.022 PF
AGFI [> 0.90] 0.943 GF
CMIN/DF [< 2.00] 1.780 GF
CFI [> 0.90] 0.960 GF
GFI [> 0.90] 0.972 GF
RMSEA [< 0.08] 0.054 GF
TLI [> 0.90] 0.938 GF

on the fulfilment of good fit criteria. Upon analysis, it was determined that Model 3 displayed optimal fitness and
significance in characterizing the link between social capital and community participation. Within Model 3, the
variable of trust was found to have a direct association with the network variable, which, in turn, directly influenced
the community participation variable at the utilization stage in the Pujon Kidul Tourism Village. The hypothesis for
the three models are delineated as follows:

(1) Model 1: Hypothesis stipulates a direct correlation between norms and network variables, which, in turn,
directly impacts trust and participation.

(2) Model 2: Hypothesis suggests a direct correlation between network variables and trust, which, in turn, directly
influences norms and participation.

(3) Model 3: Hypothesis proposes a direct correlation between belief and norm variables, which, in turn, directly
impacts the network and participation.

The results of the SEM model significance and fit test are summarized in Table 3 and Table 4, respectively.
Figure 10 provides a graphical representation of the SEM model.

Table 3. SEM model significance test results

Path coefficient C.R. P Loading factor Information
Trust — Network 5.621  x** 0.915 Significant
Norm — Network 2243 0.025 0.21 Not Significant

Network — Participation ~ 5.269  * * * 0.552 Significant

Norms < Trust -0.624  0.533 -0.056 Not Significant

Table 4. SEM model fit test results

Goodness of fit index [cut off value] Results Information [Good Fit (GF)/
Poor Fit (PF)]
Chi-square [< a. df(a = 0.005)] 70.106[< df = 40 = 66.76] PF
Probability [> 0.05] 0.002 PF
AGFI [> 0.90] 0.926 GF
CMIN/DF [< 2.00] 1.753 GF
CFI [> 0.90] 0.951 GF
GFI [> 0.90] 0.995 GF
RMSEA [< 0.08] 0.053 GF
TLI [> 0.90] 0.933 GF

An examination of Table 3 highlights significant and insignificant path coefficients within the SEM model.
Significance in a model is confirmed when it exhibits a CR value [>1.967] and a P value [<0.05], which are denoted
by *** A significant path coefficient implies mutual influence of the variables within the pathway. The model
denotes two insignificant path coefficients, namely, the relationship of norms to the network, and norms to trust.
Significant path coefficients include the relationship of trust to the network and the network to participation.

A model is considered feasible if it meets at least four to five ’goodness of fit’ criteria. Based on these parameters,
the SEM model can be deemed feasible, as it meets six criteria, as summarized in Table 4. Figure 10 presents a
visual representation of the relationship between social capital and community participation in the model, thereby
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Figure 10. SEM model

indicating a direct link between trust and network variables, and between network and community participation
variables at the utilization stage in the Pujon Kidul Tourist Village (refer to Table 5).

Table 5 depicts the Squared Multiple Correlation (R2) of the SEM model, which provides insight into the
influence of the relationship between social capital variables with their three dimensions and participation variables.
The data revealed that the trust variable, as held by the Pujon Kidul Tourism Village community, positively impacted
the network variable by 0.859 or 85.9%. Additionally, the established network within the Pujon Kidul Tourism
Village community relations positively impacted the participation variable by 0.304 or 30.4%. This outcome can
be interpreted as follows: a high level of trust within the Pujon Kidul Tourism Village community enhances the
establishment of a robust network within the community relations. An improved network subsequently amplifies
community participation, thereby endorsing the sustainability of the Pujon Kidul Tourism Village.

Table 5. Squared multiple correlations SEM model

Squared multiple correlations  Estimate

Network 0.859
Participation 0.304

4 Discussion
4.1 Discussion of Characteristics of Respondents, Social Capital, and Participation Stage Utilization

Reflecting on the characteristics of the respondents within the Pujon Kidul Tourism Village study, it has been
observed that a majority have achieved low levels of formal education. This observation corroborates the findings
of [29], suggesting that individuals with lower educational attainment tend to display greater trust in others. This
increased trust can be attributed to their limited knowledge base, leading to a reliance on individuals who have been
part of their lives for extended periods, or those who possess a higher educational background.

The unique social structure of the village community, characterized by close kinship and longstanding rela-
tionships, greatly contributes to this trust-building process. These societal characteristics create an environment
conducive to communal care, cooperation, and adherence to established norms aimed at communal welfare. The
societal structure of Pujon Kidul Tourism Village exemplifies this pattern, where the majority conform to societal
norms and actively engage in communal activities. This corroborates [30], stating that village communities are often
synonymous with high levels of socialization, which fosters a willingness to participate in community events for
strengthening kinship and collective success.

Assessing the social capital of the Pujon Kidul Tourism Village community in terms of trust, norms, and networks,
reveals a positive status quo. Evidence from the responses gathered in the study shows that a significant proportion
strongly agree that the current condition of their social capital is in good shape and plays an instrumental role in their
everyday life. This network of trust and norms within the community contributes significantly to the unique social
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capital of the village, making it a cornerstone for most communal activities, including traditional, social, and group
initiatives. The respondents’ willingness to participate in these activities is fundamentally based on this high trust,
which correlates with study [31] emphasizing that trust is a fundamental component of social capital. Absence of
trust, as study [32] contends, can impede the development of robust relationships within a network. In the current
favorable conditions, this social capital, which is not exclusive to tourism actors, forms the foundational potential
encouraging community participation in the sustenance of the Pujon Kidul Tourism Village.

The utilization phase of the Pujon Kidul Tourism Village displays a relatively favorable state of community
participation. Despite the overall lack of understanding and clear benefits related to tourism villages, the community
shows a willingness to contribute to their sustainability. Their involvement is largely predicated on the anticipated
benefits and perceived importance of these initiatives. The primary deterrent for community involvement stems from
a lack of understanding of the potential benefits of a tourist village. The opportunity for involvement in tourism
development and employment within the tourism industry is much higher for members of the Pokdarwis within
the Pujon Kidul Tourism Village community. Conversely, those not affiliated with the Pokdarwis face limitations.
This supports the observation by study [33] that group involvement provides greater opportunities for relationship
building and benefit realization at both individual and group levels compared to non-involvement.

As such, it can be argued that the Pujon Kidul Tourism Village community’s social capital and participation
in the utilization stage are intrinsically linked, influenced by their societal norms, trust networks, and educational
backgrounds. This analysis emphasizes the need for further research into the dynamic relationship between social
capital and community participation in rural tourism development and sustainability.

Further studies may also delve into the possible interventions aimed at enhancing community understanding of the
benefits of tourist villages and strategies to broaden participation, especially among non-Pokdarwis members. This
could entail education initiatives, community engagement programs, and targeted efforts to bolster social capital
within these communities. Such efforts could potentially unlock the latent potential within these communities,
contribute to the sustainability of tourism villages, and foster community development.

4.2 Discussion of CFA and SEM Analysis of the Social Capital and Participation

The Confirmatory Factor Analysis (CFA) elucidates the constituting factors of each dimension of social capital
variable. Primarily, three elements shape the trust variable, viz., (T1), (T4), (T5). Of these, it has been discerned
that Trust in the BUMDes Institution (T5) is the most influential, exhibiting a loading factor value of 0.625. The
high trust in BUMDes has been attributed to its efficacious management of village potential [34].

The norm variable, in contrast, has been seen to be shaped by three different factors (N1), (N2), (N3). The
most significant among these is the Village community obedience to village customary rules (N2), possessing the
highest loading factor value of 0.780 [35]. In the Pujon Kidul Tourism Village community, the network variables
are influenced by two factors: (NW1) and (NW5). Of these, the Community Willingness to cooperate (NW1) has
been found to possess the highest loading factor value of 0.618 [36].

The Structural Equation Modelling (SEM) analysis helps in identifying the relationships of social capital to
community participation at the utilization stage in Pujon Kidul Tourism Village. According to the findings, Model
3 is the most suitable to explain this relationship. The trust variable in Model 3 positively impacts the network
variable, with an effect value of 0.859 or 85.8%. Simultaneously, the network variable impacts the participation
variable, with an effect value of 0.304 or 30.4%.

Therefore, there is a positive correlation of 85.8% between the trust variable and the network variable. As trust
increases, the network becomes more robust. Similarly, there is a positive correlation of 30.4% between the network
variable and the community participation variable. A better network equates to higher community participation.

It can thus be inferred that the level of trust within the Pujon Kidul Tourism Village community significantly
influences the quality of the network formed. Subsequently, the quality of this network influences community
participation levels. This sequence of interactions presents a cascading effect of trust on participation via the
networking element of social capital, indicating the intricate interplay between these variables. The findings hold
relevance in policy formulation, particularly in the context of community-based tourism ventures, as they underscore
the importance of fostering trust and networking within communities.

This Discussion section of the study has been rephrased in a passive voice and edited for clarity and flow, as per
the guidelines of top academic journals such as Nature and Science:

The study has demonstrated that trust is the cornerstone of social capital within non-tourism actors of the Pujon
Kidul Tourism Village. A high level of trust within a community is posited to pave the way for increased cooperative
ventures, as it forms the foundation of social capital [21]. It has been posited that the ease of initiating cooperation,
coordination, and other activities is predicated on the existence of trust within the community. The existence of trust
is also noted to stimulate proactive action, defined as the group members’ fervent desire to not only be involved but
also seek ways to actively participate in community activities [37].

For non-tourism actors within the Pujon Kidul Tourism Village, their trust forms the basis of cooperative
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establishment and facilitates the achievement of program objectives. Within the context of community-based
tourism, such as in the Pujon Kidul Tourism Village, the significance of trust between community members cannot
be overstated. The presence of collective agreements within communities is directly tied to the mutual trust of the
local people. In the absence of trust, it is feared that suspicion and opportunistic behavior may proliferate, resulting
in increased discord among community members. However, trust, founded on high norms of reciprocity, has been
found to efficiently counteract opportunism and could potentially influence a more equitable distribution of societal
benefits [7].

Another significant form of social capital for non-tourism actors within the Pujon Kidul Tourism Village is
networking. It has been proposed by study [38] that village communities with intra-group networks are well-
positioned to cultivate positive relationships and coordination. A robust network within community relations is
postulated to create opportunities for information exchange relating to activities, social funding assistance, and
job opportunities. The existence of such a network fosters a sense of shared destiny and responsibilities among
individuals, thereby inculcating a culture of mutual assistance and protection.

Currently, community networks among non-tourism actors in Pujon Kidul Tourism Village manifest as a collective
willingness to collaborate and participate in the attainment of shared success. Participation in group activities is
associated with high trust levels, thereby stimulating cooperative work and involvement in group activities. This
trait, prevalent among non-tourism actors in Pujon Kidul Tourism Village, facilitates the effective direction or setting
of policies for non-tourism actors through the groups they associate with. This aligns with the proposition by
study [39] that networks enable information exchange between interacting individuals, thereby fostering reciprocal
relationships. Through robust norms and beliefs as well as extensive networks, a desire to participate in village
activities and work together for village development is brought to the fore [40].

While the study provides valuable insights, it is suggested that future research could delve deeper into the nature
and dynamics of trust and networking within other community-based tourism villages, and explore the potential
influence of these factors on the success of community programs and initiatives.

5 Conclusions

This study’s conclusions reveal that non-tourism actors within Pujon Kidul Tourism Village possess significant
social capital, thereby enhancing community participation for the village’s sustainability. It suggests that social
capital can serve as a strategy for developing tourism villages by fostering coordinated community participation for
shared benefits. A dimension of social capital, namely trust and network, has emerged as a key factor in propelling
community involvement in tourism.

Statistical findings imply that trust bolsters the community network within Pujon Kidul Tourism Village by
85.8%, and this network subsequently directly stimulates 30.4% of community participation. These outcomes can
be interpreted such that an increase in community trust within the Pujon Kidul Tourism Village directly correlates to
an improved relational network. This network augmentation, in turn, boosts community participation in supporting
the village’s sustainability. The results underscore the community’s high trust towards the government and the
solid social network within the Pujon Kidul Tourism Village. It is anticipated that maintaining these positive social
capital conditions would aid the government in ensuring program effectiveness and building a solid network through
community collaboration.

Furthermore, it was observed that the community’s willingness to be involved in the tourism village was at
an adequate level, considering its purpose and significance. The findings recommend that if the community of
Pujon Kidul Tourism Village desires to support the sustainability of the tourism village, involvement in tourism
awareness group activities could be beneficial. Engaging in these group activities signifies group membership,
which potentially expands opportunities to appreciate the benefits of a tourism village through information exchange
and greater understanding of the value of having such a village by capitalizing on opportunities like working in
tourism.

Considering these findings, it is recommended for future researchers to conduct a comparative analysis involving
tourist villages possessing similar characteristics to Pujon Kidul Tourism Village, where the majority of the population
are not tourism actors and local community members do not manage tourism. Such a comparison could determine
whether, despite having similar characteristics, communities support or do not support the sustainability of the
tourism village based on their social capital and participation levels. If subsequent studies show that those not
involved in tourism activities are unwilling to support tourism village sustainability, this might pose a challenge
in developing the tourist village, as these villages fundamentally rely on community-based tourism with a regional
impact.

Finally, given this study’s objective to ascertain the relationship between social capital and community partic-
ipation, future researchers are advised to further explore other types of social capital variables such as bonding,
linking, bridging, and utilize alternative methods of analysis such as Social Network Analysis (SNA). This might
yield differing results, focusing more on existing ties within networks within a community group or institution.
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